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Beachcomber unveils a new mobile app for teens 

 
Beachcomber Resorts & Hotels has launched Teens Club Beachcomber, an innovative app and 
social network aimed at teenagers. Using geolocation, the app connects 12 to 17-year-old 
Beachcomber guests to other teens staying in the same hotel. 

The Teens Club Beachcomber app is simple, fun to use and offers a wide range of features. It 
encourages teens to interact and communicate, and to take part in the activities offered by their 
hotel. The app is available on Android and iOS. Teens must meet with the entertainment team 
and obtain their parents’ consent in order to download it.   

The Teens Club Beachcomber app invites users to create a profile, specifying the dates of their 
stay and their interests. It then gives them access to their hotel’s activities schedule and allows 
them to create chats. Users receive notifications about the activities they’ve expressed an interest 
in. They can also invite friends to activities, rate the events and even create their own. The app 
uses geolocation to guide users through their hotel and tell them when their friends are nearby. 
The day after the user’s stated departure date, the application is automatically deactivated and 
is no longer accessible from their phone. 

This project grew out of Beachcomber’s desire to help its teenage clientele fully enjoy their 
holidays. Beachcomber Resorts & Hotels is committed to helping all of its clients create 
unforgettable memories, regardless of their age, and to constantly improve its customer service. 
The hotel group realised that it was of crucial importance to help teenagers meet one another 
and more easily access the events and activities available in each hotel. In partnership with 
AGILEUM, a leading IT consulting and system integration company, Beachcomber has therefore 
developed an application that encourages its users to interact and enhances their experience of 
the group’s hotels – while also capitalising on teenagers’ use of mobile phones and social 
networks. 

The Teens Club Beachcomber app, previously known as TamTam Connect for Beachcomber 
when it was first tested at the Victoria Beachcomber in 2016, is now available in two of the group’s 
hotels: Victoria Beachcomber and Mauricia Beachcomber. It will be progressively rolled out to 
Beachcomber’s other properties, and will shortly be available at the Canonnier. 

"When it comes to engaging with young people staying at our hotels, this mobile app is an asset: 
it's trendy, easy to use and dovetails perfectly with Beachcomber's vision of innovation. The 
creation of the app and its implementation at the Victoria and Mauricia was a memorable 
adventure," said Rico Paoletti, General Manager of the Victoria Beachcomber and Mauricia 
Beachcomber. 

Teens Club Beachcomber is already a hit with Beachcomber Resorts & Hotels' younger customers: 
over 70% of teenagers staying at the Victoria and Mauricia have downloaded it in recent months. 

http://www.beachcomber.com/


 
 

       PRESS RELEASE  

Curepipe, 20 June 2018  

 

 
www.beachcomber.com  

 

 
 
 
Press contact:  
 
Malenn Oodiah - malenn@intnet.mu - T (230) 601 3357 
Beachcomber House, Botanical Garden Street, Curepipe 74213, Mauritius 
 
 
 
About Beachcomber 
 
Beachcomber Resorts & Hotels is the pioneer and leader of the Mauritian tourism industry. Since the creation of 
Park Hotel in 1952, a collection of 9 resorts have emerged over the years, including the mythical Royal Palm 
Beachcomber Luxury Mauritius in 1985, considered by everyone as the reference in hospitality for luxury holidays 
in Mauritius. 
 
The Group recently expanded its collection, with the integration of the Beachcomber French Riviera, situated on 
the Côte d’Azur, in France. 
 
The collection of 9 resorts affords a choice of accommodation options ranging from rooms and apartments to 
suites and villas. Each hotel is imbued with a particular history and cachet, embodying an image of discrete 
luxury. 
 
Social responsibility – Fondation Espoir Développement (FED), by Beachcomber 
 
Set up and financed by Beachcomber since 1999, with the participation of hotels and employees, this foundation 
takes care of these main projects: 
 

• Projet Employabilité Jeunes (PEJ): professional insertion of school drop-outs through a training programme 
and industrial attachments. 

• Collaboration with NGOs, schools and associations 
• Regional projects – youth mentoring: the “Amour et Espoir” NGO; IT initiation; youth monitoring via the 

“Duke of Edinburgh International Award” programme, participation of regional sports clubs in the 
organisation of the Beachcomber UTRB Trail 2015 

 
Social responsibility – Local Hands 
 
Programme launched in 2006 to support small local artisans by providing them with training and guidance as they 
embark upon the process of creation, production, marketing and sales. 
 
Sustainable development – our environmental actions – EarthCheck label 
 
Sustainable development and environmental protection constitute real considerations within the Group, which 
has set up, amongst other initiatives, practices that ensure energy savings and favour renewable  
energy sources. These initiatives in favour of sustainable development have been recognised and rewarded, with 
two of our hotels recently obtaining the EarthCheck Benchmarked Silver accreditation for their ongoing  
commitment to environmentally responsible practices. 

http://www.beachcomber.com/

