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Paradis Beachcomber Villas unveil a fresh new look 

The revamped Paradis Villas & Presidential Villa on Le Morne Peninsula were officially introduced 

before an exclusive audience on Thursday 31 January 2019. 

 

“We’ve spent 50 million euros in accelerated renovations over the past 3 years, out of which 20 

million euros were attributed solely to Paradis Beachcomber. Our aim is to keep our products 

abreast of the contemporary trend and eco-friendly practices,” said Gilbert Espitalier-Noël, CEO 

of Beachcomber Resorts & Hotels, at the official launch of the 13 newly renovated Paradis 

Beachcomber Golf Resort & Spa villas. The ceremony was attended by the island’s key industry 

players, the local press, partner tour operators as well as members of the Group’s management 

and sales team. 

 

With a beautiful lagoon just a few steps away, each of these villas can accommodate up to 6 

people and is a preferred destination for a pleasant and relaxing family vacation.  

 

Nature is a recurring theme throughout these villas, from the entrance through to the bathroom, 

including the cushions and curtains, adding an air of privacy, tranquillity and comfort. 

 

The interplay of colours and textures reflects the spirit of stress-free tropical island-style living. The 

villas are dressed in fresh shades of beige and white, with accents that hint of the surrounding 

natural vegetation and the sea, emphasising the synergy between indoor and outdoor spaces.  

 

With the inauguration of these villas, Paradis Beachcomber boasts an almost entirely new look 

after a continuous programme of upgrades over the past three years. The Ocean and Ocean 

Beachfront Rooms have been embellished with a touch of warm-toned wood that works well with 

the white and royal blue shades to create a bright, refined atmosphere. Moreover, a hint of 

freshness has been added to the buffet area, bar area, Kids Club and Spa, among others. 

 

The latest additions also include privileged access to ATOL’ airport departure lounge and 

premium arrival services free of charge for all paying Paradis Beachcomber and Dinarobin 

Beachcomber Golf Resort & Spa villa guests. Furthermore, Beachcomber Boutiques have been 

revamped in partnership with Adrian Mauris Design. The new concept – fresh, authentic and even 

more welcoming – emphasises a bright, sleek and elegant atmosphere, much to guests’ delight. 

 

A true home-away-from-home experience in Mauritius! 
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Press contact:  

 

Communication Committee – Julie Hardy Koenig -  jhkoenig@beachcomber.com   

T (230) 601 9315 

Beachcomber House, Botanical Garden Street, Curepipe 74213, Mauritius 

 

 

About Beachcomber 

 

Beachcomber Resorts & Hotels is the pioneer and leader of the Mauritian tourism industry. Since the creation of 

Park Hotel in 1952, a collection of 9 resorts have emerged over the years, including the mythical Royal Palm 

Beachcomber Luxury Mauritius in 1985, considered by everyone as the reference in hospitality for luxury holidays 

in Mauritius. 

 

The Group recently expanded its collection, with the integration of the Beachcomber French Riviera, situated on 

the Côte d’Azur, in France. 

 

The collection of 9 resorts affords a choice of accommodation options ranging from rooms and apartments to 

suites and villas. Each hotel is imbued with a particular history and cachet, embodying an image of discrete 

luxury. 

 

Social responsibility – Fondation Espoir Développement (FED), by Beachcomber 

 

Set up and financed by Beachcomber since 1999, with the participation of hotels and employees, this foundation 

takes care of these main projects: 

 

 Projet Employabilité Jeunes (PEJ): professional insertion of school drop-outs through a training programme 

and industrial attachments. 

 Collaboration with NGOs, schools and associations 

 Regional projects – youth mentoring: the “Amour et Espoir” NGO; IT initiation; youth monitoring via the 

“Duke of Edinburgh International Award” programme, participation of regional sports clubs in the 

organisation of the Beachcomber UTRB Trail 2015 

 

Social responsibility – Local Hands 

 

Programme launched in 2006 to support small local artisans by providing them with training and guidance as they 

embark upon the process of creation, production, marketing and sales. 

 

Sustainable development – our environmental actions – EarthCheck label 

 

Sustainable development and environmental protection constitute real considerations within the Group, which 

has set up, amongst other initiatives, practices that ensure energy savings and favour renewable  

energy sources. These initiatives in favour of sustainable development have been recognised and rewarded, with 

two of our hotels recently obtaining the EarthCheck Benchmarked Silver accreditation for their ongoing  

commitment to environmentally responsible practices. 
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